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  Four eager students trav-
eled to Munich, Germany for a 
multimedia Maymester where we 
would learn about the city’s graf-
fiti scene. None of us had any ex-
tensive training in the things we 
would be experiencing in the next 
two weeks abroad.  Interviewing, 
photography and filming were the 
main areas where we would put 
our focus.  
  We got a chance to inter-
view influential figures in Munich’s 
graffiti scene, including an inter-
national superstar, Loomit, who 
has done work for companies 

such as RedBull and MTV.  We also interviewed Raiko Shwalbe, the director 
of the Stroke Art Fair, as well as Ben1, another former Munich graffiti artist.  
 The biggest problem we had was finding people to interview in Mu-
nich. Most people in the city speak English pretty fluently, but we still ran 
into some problems with the language barrier. Luckily, we scheduled inter-
views before we left the states. Once we got to Munich, it was pretty easy 
to meet up with them and talk about their views. 
 Some valuable things that we learned in Munich, other than never 
taking ice for granted, is how to approach and talk to strangers without 
scaring them away. Graffiti is not a big topic of discussion, so when we 
asked people to give us their perspectives, they were not always willing to 
spill their thoughts. A good tip to remember is to never bombard a person, 
especially while holding a big camcorder.  
 During our time in Munich, we gained appreciation for the art form of 
graffiti. We saw first-hand the passion and dedication of writers who have 
using their creativity to share their ideas with the world.  



 In the 1980s, splashes of color began 
appearing on the urban streets of New York 
City. Images, letterings and characters were 
scratched, sprayed or scribbled on the side 
of public buildings and subway trains. These 
secret artists became known as “writers”, and 
their work was graffiti. 
 Graffiti grew out of the hip-hop culture, 
most normally identified through rap music. 
 “The thing about hip-hop is that it’s 
from the underground, ideas from the un-
derbelly, from people who have mostly been 
locked out, who have not been recognized,” 
a quote from Russell Simmons, pioneer of Def 
Jam record label. 
 Graffiti soon became a voice for those 
eager to tell their message to the world. This 
echoed beyond the grungy streets of New 
York City to the straight-laced corridors of 
Munich, Germany. 
 “The hip-hip thing was new for us,” 
says Ben Brüdern, Munich native and former 
writer. 
Most attribute the start of European graffiti 
to Berlin, but the scene first began in Munich. 
Munich serves as the third largest city in Ger-
many and the capital of Bavaria. The city is 
known as the “beer capital of the world” and 
is renowned for its economic and social inno-
vations. 
 From trains to office buildings, graffiti 
created the first blemish in Munich’s squeaky-
clean image. Artists like Public Enemy and the 
movie Wildstyle, which showcased New York’s 
graffiti scene, awakened youth in the city to 
this culture. They began tiptoeing through-
out the city looking for a place to leave their 
mark. Some writers even stole paint and other 

utensils from local construction sites. 
Sonic, a graffiti artist from Munich’s famous 
ABC Crew, began painting in the 80s during 
the emergence of the graffiti scene in Munich. 
He created his name from the group Afrika 
Bambaataa & The Soul Sonic Force, an Ameri-
can DJ from South Bronx best known for its 
song “Planet Rock.” In 1983, Sonic began 
using sketches and comic books to create his 
own signature style. 
 “If I would paint trains now I would not 
be able to tell it to you. I would be in a lot of 
trouble,” explains Sonic on the changing of 
the graffiti culture in recent years.
 As time progressed, writers would 
group themselves into crews. Ben remembers 
several “fights” where writers would tag, or 
place graffiti, over other artists’ work.
 He recalls once being taken around the 
school and asked which students were tag-
ging on the property. He refused to serve as 
their informant, remaining loyal to his fellow 
comrades.  
 As the young writers have matured, so 
has the graffiti scene in Munich. Writers have 
advanced beyond vandalism and hip-hop to 
creating profound works of art. Graffiti has 
become much more than your average street 
tag.

 When you think of graffiti you usually 
imagine a name or amateur picture sprayed 
on a random wall or bridge, and you are prob-
ably embarrassed to see such a thing in your 
city. People across the world feel the exact 
same way. After talking with several graffiti 
“writers” in Munich however, we have discov-
ered a graffiti scene like we’ve never experi-
enced before.  
 “People don’t realize it can be this 
good,” explains Sonic, a well-respected writer 
in Munich.  
 As we watch him cover a legalized 
wall with his work, he continues to explain, 
“People mostly see amateur graffiti because 
there’s more of it. People don’t come here.” 
He is referring to Kultfabrik, an artistic village 
filled with clubs and art studios surrounded 
by urban art. This alternative scene is signifi-
cantly distinctive compared to the ultra-con-
servative city of Munich. Here you can find 
the work of “kings” or highly talented and 
experienced writers who often make their liv-
ing as graffiti artists.  
 Since its foundation in the 1980’s, 
the graffiti scene in Munich is expanding into 
a much more dignified art form. One of the 
first writers to begin his work in Munich in the 
early 80’s is Ben1. He now works in public 
relations with the Stroke Art Fair, which was 
the first urban art fair in the world.
 He describes the evolution of the graf-
fiti scene by saying, “It’s a whole industry 
now. The spray can companies make cans 
for sprayers. Back in the days when I started 
they made spray cans for cars and to do your 
furniture.”  
 The graffiti scene in Munich is con-

stantly evolving. You will still see the ama-
teur graffiti in various places throughout the 
city, but the goal of the city and artists is 
to have quality artwork viewed by the pub-
lic.  Since the legalization of some walls such 
as Tumblingerstraβe and Buergerpark Ost by 
Munich’s City Council, artists have begun to 
display their work in more public venues and 
exhibitions such as the Stroke Art Fair.  
 Raiko Schwalbe, founder and manager 
of Stroke tells us that today it is very difficult 
to paint a mural in Munich, which is why you 
see more urban art in galleries rather than on 
the streets.  
 Artists want to reach out to the public 
and have the people see graffiti that is el-
evated, well executed and visually appealing.  
The fact is many people view graffiti on the 
streets as vandalism and they want it gone. 
Now that it is possible to see elevated graf-
fiti in galleries, perhaps the public will change 
their perceptions on this movement. After all, 
urban art is elevated art.



 It is said that beauty lies in the eyes of 
the beholder. Is the same thing true with art? 
Is graffiti even considered art by the behold-
er? 
 To most individuals, the word “graffiti” 
has a negative connotation in its meaning 
that leads people to relate it with words such 
as “vandalism” or “illegal”. What people don’t 
realize is that the graffiti artists, or writ-
ers, strive to be seen as artists and it is the 
peoples’ negligence that undermines their 
work. 
 When we asked Munich natives their 
opinions of graffiti in their city, most denied 
that there was any or they claimed to have 
never seen it. Those who did admit to their 
city having graffiti would mention the graf-
fiti by the Isar River. This graffiti embodied 
the vandalism and unwelcomed graffiti that is 
prominent in every urbanized city. 
 “People don’t know much about it,” 
said graffiti artist Sonic, as he described the 
perceptions that most citizens have on the 
graffiti in Munich as non-existent.  
  “People mostly see amateur graffiti 
because there is more of it,” Sonic explains, 
“People don’t realize it can be good.”
 The “good” graffiti that Sonic refers to 
are the graffiti murals that him and his crew, 
and many other writers in Munich, make and 
have been making for many years.  Many Mu-
nich residents do not necessarily see these 
murals as a result of them being located far-
ther outside the city, and because the resis-
tance the citizens have on the urban art. 
 The younger generation living in Mu-
nich tends to be more accepting to the urban 
art compared to the older residents.  
 SatOne, another working graffiti writer, 

explains that the younger generation is more 
connected to the graffiti scene as a result of 
the media.  He believes the older generation 
is used to viewing art in museums and galler-
ies, so they don’t understand or appreciate 
the more urban, modern art.  
 The city is aware of the graffiti in Mu-
nich, but similar to the citizens perceptions, 
they are not entirely content with the ap-
pearing art, especially on the more historical 
buildings located near the city’s center.  
 “It’s a problem for old, heritage build-
ings because it can destroy them,” a city 
council representative explains the problems 
they have had with graffiti in recent years. 
 More recently, the city has tried to be 
more accepting to the modern art scene by 
hiring professional graffiti artists to create 
masterpieces on walls and tunnels inside the 
city limits. The city’s aim is to hire artists like 
internationally renowned graffiti artist Loomit 
and writers in Munich’s famous ABC Crew to 
paint elaborate paintings on these walls in 
order to prevent the unwanted graffiti to ruin 
the appearance of the city. 

 Graffiti in recent years has found its 
home in the rap culture of the 80s and 90s.  
Like anything however, this changes and has 
changed over time.
 Today, graffiti has become largely a 
commercial art form.  While many people 
still don’t see graffiti as an art form, there is 
a clear distinction between amateur graffiti 
and true urban art.
 Such graffiti artists as Loomit have 
found a living in this new commercial oppor-
tunity, having worked with such clients as 
Red Bull and Opel.
 Many people may argue that graffiti 
isn’t an art form, shouldn’t be used commer-
cially, or even that it doesn’t require much 
(if any) skill.  Sonic, a graffiti artist from 
Munich, says this is because, “People mostly 
see amateur graffiti because there is more of 
it.  People don’t come here.” That is, people 
don’t come to where the true art is.
 Popularized by movies and other 
forms of entertainment media, graffiti has 
grown in prominence over the last few years 
unlike any other level before.  Banksy, a 
world-renowned and world-known graffiti 
artist from the U.K. has sold works for over a 
hundred thousand dollars since the release of 
“Exit Through The Gift Shop” featured him in 
2010.
 His success, among with many others, 
has inspired a new generation of graffiti art-
ists to attempt to mirror their work.
 The world they are entering is much 
different from those their role models came 
through though.  Graffiti has become an art 
form, and with it the future of this culture 
has been reshaped.
 Regardless of whether you might 
think graffiti is an elevated art form or not, 

Marcus1 explains, “Bad press is also good 
press.”
 Publicity can find few better outlets 
than the recent development of art fairs 
featuring the work of these graffiti artists.  
Stroke Art Fair, the first of such, was begun 
in 2008 and has since attracted hundreds of 
artists in multiple cities and thousands more 
visitors to see the world of “underground” 
graffiti art.
 Graffiti, and the world of those artists 
that practice it, is on the brink of a new age.  
With it, many more artists are making a living 
and the work is less and less frowned upon.  
There is no telling where the graffiti scene 
will be in ten, or even five, years but it will 
certainly be fun to see.


